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About Us

]

Founded in 1992 in Beijing by Simon Zhao, since then, the Hengcheng group
has been marketing and promoting imported products of the highest quality in
the whole country.

Q 1992F AR IR A EEILREIL ATLR |, B —EELETENHES R R

l:ll:lo

These products include FMCG products, fragrances & cosmetics.

FmaE tikm. BKRREERRSF.

Beyond our role as simple trader, distributor or agent, we act as a partner by
working closely with international brand owners. We invest, together with our
partners, to better promote the brand through various retail channels.
BIMMENABETNRXERE-IMHENRIE , LEEmALER , KIIER —AE

E”Z/Tﬁl]% nnﬁ*’ﬂﬁ#%ﬁﬂ*%ﬂﬁ“’ﬂkﬁ% KIERTEEENE—BRR
HAZEREEREXRETNVEA B

The headquarter, based in Beijing, with branch company in Shanghai,
subsidiary companies in Fujian and Sichuan, representative offices in
Shenyang, Hangzhou, Guangzhou and Wuhan.

NEEFRMAELR , Mg LS QF, 2T, EIIFLRRELHE. JM,
oM. BESUSE NSk,




Our Story
RENE

L\ /

Hengcheng
founded with five or
six staff, capturing
good opportunities
of Beijing
Commerce Reform
and Open at that
time

HWER, ~AMATL
HERIL T . 1B
W B HE T et
dtEm Il SE,
F i rE N F e

1992 - 1996

About Us
FKTFENT

Remarks: the words in grey means discontinued. & ¥ : [k & F{&E 5 38 B2 1L R IE M A&,

FMCG wise: Colgate-
Palmolive, Kao,
American No. 1;
Cosmetics wise:

Academie, Gatineau,
Salvador Dali, UDV;

Lingerie wise: Audrey

PR /0
/‘EJL_‘ fbf x@ =

HimEK . =7
BRI, RN 2.0
7, M F

¥R 2=

Cosmetics wise:
Lacoste, Burberry,
Ferrarl was added
to company brands
portfolio

fimaEK - 27
RERIEIEINT 57
w1, BEH, *
A7,

Hengmeijia founded;

FMCG wise: Started
to distribute the fine
toiletry of Revlon and
became the sole
agent of North China;

RO T bR B2
RAERTELF,
fRiEHZRm : TT a1
BRLRAFT@ ,
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RE




Our Story

k < //J *EIDE

1998 - 2002

About Us
FKTFENT

e Cosmetics wise:
became to
distribute Guerlain

o bt FFIRRE
22

Remarks: the words in grey means discontinued. & ¥ : [k & F{&E 5 38 B2 1L R IE M A&,

Shanghai branch .
company set up;

Cosmetics wise:
Borghese;

FMCG wise: Gillette,
Oral-B( import)
Lingerie wise: Barbara *

By bEannT
fotam - A
R&EESEm - =7 A
FKB# Oan

TRk . 5LBL#%

BREE ZEHAKR

Cosmetics wise:
managed Beijing
market for Clarins;
sole agent of Bvlgari
& Ferragamo

HimEK | EEE
BirdbmEmig,. RA
KA EEARE;

Purchased the office
building of 1300 sgm as
the headquarter of the
second ten-year
development plan

Cosmetics wise:
Clarins (sole agent);
Elizabeth Arden
(distributor)

J43% 71300 F KW EF
RIEFENE=NTERELT
b ¢| NI PER-
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About Us

Our Story X721
2004 - 2011
k ~1/) *EE

Remarks: parts in grey means discontinued. &: (X &F &2 EEFELRERE.

. Cosmetics wise:

Cosmetics e Cosmeticswise: « Cosmetics wise:

Fujian subsidiary

Azzaro, CK wise: Gorgior Tommy, DKNY, Issey Miyake, company set up
« FMCG wise: VO- Armani, Ralph Aramis (Estee Jean Paul «  Sichuan

5, Cielo, Bathclin, Lauren (L'Oreal Lauder Group) Gaultier (Shiseido subsidiary

Freeman Group); Group); Kenzo company set up

- {lmEK: & (LVMH Group), . cosmetics wise:

- bR FmR o WHREREK: 7 ERE BT Jurlighe The Face Shop

HRBE., £/ g, 77 Bl HELE
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About Us

Our Story ) XTI
RENTE e

e Year 2012 is 20-year Anniversary of Hengcheng founding!!! During
the past 20 years, we have achieved:

— Leap over from simple trader to professional branding-driven agent and distributor;
— Formed long-term relationship with principals to secure sustainable development;

— Well established three independent divisions: Prestigious Cosmetics Division, FMCG
Division and SSC Division;

—  Strengthened distribution network, well established solid ties with retailers and sound
reputation in cosmetics retail industry.

o 2012£F ! NEIFEII20EAE ! | | EEEM20FE | BIZWMT
- MNEERFOmMES O T IELHEHTEN B ;
- B BERTKHNESERRRIITEERE ;
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Brands

FATHY m b2

Highlighted area is
fragrance brands

i
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e
Rere§ent
* by HC

FHARIE

-

No. of doors

528

Cosmetics Brands

L% m

Existing portfolio INERLE

As of December 2011

#1L2011F 128K
i <
CLARINS  GUERLAIN Jurlique THEFACESHOP
PARIS NATIRA SO Ry
AT b= SRAUTE FEITVE
et Wiz == Sales agent except Sole agent in Agent in specific
AT (from Beijing, Shanghai China territory
2002 1998 2009 2011

90 dept store
+ 100 Sephora
90K B H+ 100K K=

35 dept stores
BbRAEK

40 dept store
+ 5 boutiques

40K B + SRERIE

100 dept stores
100K B H#



Fragrances Brands

&K

Existing portfolio I SREE

As of December 2011

150 R E TS BL2011F12AK
1Y =R ISSEY MIYAKE

Y M I _ AZZARO

DKNY JeanRaih KEENZ

aramis ¥ PARFUMS PORSCHE DESIGN

Estee Lauder Group Shiseido Group LVMH Group Clarins Fragrances Group

i = KM REEEH B Ik B 5T &R A BB KER
end of 2007 Oct 2008 2009 2006




CLARINS

Counter Snapshot
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Counter Snapshot
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Jurllque

Counter Snapshot
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360° Marketing Approaches

Magazine/newspaper
advertorials

PR workshops

e -

membership

Internet

magazines, DM, SMS

helle ™

New media: TV program,
taxi touch-screen




Wise Media Placement
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Creative Advertising
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PR Workshop
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PR exposure
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PR exposure
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PR Exposure

Jurlique

& A L4
SPRINGTIME SKINCARE,
FROM LIGHT TO INTENSIVE
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Unique & Tailor-made Store
Opening Ceremony
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Creative Branding Activities




Creative Branding Activities
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Unit: RMB M
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Period off 1999= present
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As of December 2012
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engcheng has is our People;

nds and cultures, they are all united by a drive and passion for the beauty
AR CERSBLEANTREEHZ B

and being highly motivated, our staff’s dedication and commitment have
uished level of service in the retail industry on which our success is built

SENTEREN NN EEFB L AEZE L TEKRSZEH LEE

W Total staff @ management
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Drganization of Hengcheng Group 1EIFEERIZHLAZEE

Hengcheng
Group

18 3%, 5% A

Hengcheng Beijing Shanghai Fujian Sichuan Rep offices New Fusion F&B
Industry Hengmeijia Hengcheng Hengcheng Hengcheng o o
e By a b a4 WP e s 1 s 1, -{‘1 al G /fl\%i"ii.
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Kong Yi Ji

LT

Haiku Sushi

Tepanyaki
FRARE

Qi Xiang Ju
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Organization of Hengcheng Industry {BIESENVAHZREEFS

Hengcheng
Industry
5 i, 57 Ak

Cosmetics FMCG SsC
Division Division Division
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Core Value

EINNE =

We do not believe in miracle but only in favor of diligence.

BNTHEETE , HIREBRE D ;

e Sincerity, integrity and value customers’ interests;

o Kk, WREE, BEEFF A=

e Crisis is always around you. We should make great efforts to
keep forging ahead---do your best;

o RHKEZEEMREL , LGNNI , EMHMMERE

e Create win-win opportunities for both staff and principals;
e ANRIM REIEX@EI&




Our Vision
I RS

We endeavor to BI1—EE LT

e Be the best distributor for global beauty brands in China.
o HEHPESHFHNERRCERmERER

e Build brands in the local markets where we have specialized
know-how;

o RABRMNOZWHRITER L mE

e Provide variety of brands & products as well as quality service to
all our customers;

- ABRNBERESHCRE, “ERERERS

e Strengthen core competitiveness of Hengcheng — to attract and
foster more calibre and make them boss of profit center of their
own department;

. MRERHRLESSH | BERFNRIIFTSHE AL FEMITR
3 EEBT B RISE TN E R




Thanks! The END!!
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