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Prestige Beauty Global View By Region
By Region – 1H 2024 vs 1H 2023 (non-adjusted sales)

South America performance with Hair in Chile only

South 
America

Europe

North 
America

+8%

+31%*

+9%

China-6%

Source: Circana Group/ Prestige Markets North America: U.S., Canada / Europe: U.K, France, Germany, Spain, Italy. South America: Peru, Chile, Argentina, Brazil, Mexico. 
China: Ecomm only: Include B2C (Tmall & JD.com), TR (travel retail, including CDF Sunrise) and DY (livestreaming, including Douyin)

Jan-June 2024

+27%

+15%

+11%

2023

PRESTIGE BEAUTY
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Europe 5 PrestigeTrend – YtD-Aug24 

+11%
+11% 23/22

+7%
+11% 23/22

+10.0%
+15% 23/22+12%

+14% 23/22

+6.0%
+7% 23/22

Overall, EU5 countries increased by +9% in value and +4% in 
Units, slight slow down compared end of 2023 (+11% in value
and +6% in units)

Prestige + Mid Range brands only for Germany and Italy

PRESTIGE BEAUTY
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Category performance per country – YtD Aug-24
Makeup continues with good performance standing out over the rest of the categories, on 
top to Hair. 

% change YtD august 2024 vs prior 
year

Fragrances Make-up Skincare Hair

Value weight of each category (%) YtD Aug 2024

PRESTIGE BEAUTY

Source: Circana Group/ Prestige Markets North America: U.S., Canada / Europe: U.K, France, Germany, Spain, Italy. South America: Peru, Chile, Argentina, Brazil, Mexico. 
China: Ecomm only: Include B2C (Tmall & JD.com), TR (travel retail, including CDF Sunrise) and DY (livestreaming, including Douyin)

Non-Adjusted sales, Jan-June 2024
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Prestige 
Perfumeries

+10%

FMCG

+3,2%

Pharmacy

+2,8%

Beauty & Personal Care by channel – YtD August 24
Prestige channel is still the driver of growth for Beauty in Italy

Fonte: New Line – Agosto 2024 vs Agosto 2023. Universo Farmacie Italiane. Dati a fatturato. Legenda delle 
merceologie nella pagina seguente.Source: Circana Group/ Prestige Markets Italy. Jan-August 2024

Fonte: New Line – Agosto 2024 vs Agosto 2023. Universo Farmacie Italiane. Dati a fatturato..
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In Prestige channel,  slow down of inflation
and market polarization

SkincareFragrance

Value Units

+12,2% +10,4%

Value Units Value Units

Price Price Price

0.3%+2%+3%

Makeup

YTD Sept24 
€ chg +10% U chg +8%

+10,8% +7,6% +5,7% +5,4%
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FRAGRANCE MAKEUP WOMEN FACE

Market polarization: premium vs low price offer

>150€
+2.1 pts             

Euro YTD August 2024 vs YA

>350€
+0.6 pts             

vs YA
(Euro  Weight 5.3%)

<25€
+1.9 pts             

vs YA
(Euro  Weight 28%)

>50€
+3 pts             

vs YA
(Euro  Weight 11%)

<35€
Women 
+0.5 pts

Niche &high end 
collections

Body Spray

Skincare super 
premium

Mid range 
brands

Celebrities& 
Make up artists 

exclusives
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+9.5% 
Mass

Prestige brands were challenged more and more by 
Mid Range and Prestige Exclusivity – YtdAgo24 

+21.6% 
Mid Range

+8,2% 
Prestige

Exclusivity/PL

+20% 
Prestige 

+6,7%
Mid Range

72,6

4,5

2,9

19,9

Beauty| Euro Share Brand Classification

PRESTIGE BRANDS

MID-RANGE
BRANDS

MASS BRANDS

EXCL/PL

Euro Chg% vs YA| Beauty +10,2%
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Outlook 2025
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I principali indicatori macroeconomici mostrano un 
rallentamento a fronte di un’ inflazione in netto calo

Fonte: ISTAT. (1)  Prodotto Interno Lordo, Stima preliminare Aggiornamento al 30 Ottobre 2024 (2) Spesa per consumi finali 
delle famiglie residenti. Aggiornamento al Ottobre 2024. (3) Prezzi al consumo per l’intera collettività nazionale. Aggiornamento 

al 31 Ottobre 2024. (4)Tasso di disoccupazione. Aggiornamento al 31 Ottobre 2024.

5,2 5,0 

1,2 

-0,4 

2021 2022 2023 II trim. 24

Trend tendenziale del pil (1)

Inflazione (3) Disoccupazione (4)

Trend tendenziale dei consumi (2)

8,9 

4,7 

0,7 0,4 

2021 2022 2023 III trim. 24

1,9 

8,1 

5,7 

0,9 

2021 2022 2023 ott-24

9,5 

8,1 
7,2 

6,1 

2021 2022 2023 set-24
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