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Welcome to 

1

Livia Falcioni
Beauty Vertical Lead, GBS TikTok Italy

✨
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Let’s talk 
#BeautyTok
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As in a makeup 
masterclass 

5 min 10 min 10 min 
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As in a makeup 
masterclass

10 min 5 min 10 min 

TikTok Revolution

FOUNDATION
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entertainment
platform 

We are an 

powered 

community
by the 
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You don’t check TikTok, you watch it. 
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TikTok

di
sc

ov
er

y
FY

P
active search

search bar
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 TikTok
as search  
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Top-down
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Bottom-up
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How to define TikTok Trends and their impact?
EV

ER
YD

A
Y 

BE
H

A
V

IO
RS

Sh
or

t-
te

rm
 C

ULTURA
L FO

RC
ES

Long-term

A few days 
to weeks

Cultural shifts
Trends that converge to create changes 
in people’s values, interests and needs.

Micro Trends
Moments that cluster into bigger shifts 

in the market, with tangible results.

Viral videos
Popular, often ethereal moments 
remixed by our TikTok audience. 

Moments Signals Forces

A few months 
to years

Years
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MOMENTI

12

SEGNALI FORZE

Latte Makeup Skincare as therapy Genderless Beauty

How to define TikTok Trends and their impact?
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As in a makeup 
masterclass 

5 min 10 min 

Our Community

EYE-MAKEUP

10 min 

TikTok Revolution

FOUNDATION
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An extraordinary 
community.
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15 15

76%

Fonte: TikTok Marketing Science Global Community and Self-Expression Study 2021 conducted by Flamingo.

degli utenti TikTok afferma che 
i brand che agiscono come creator 
sono parte della community.
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As in a makeup 
masterclass 

10 min 15 min 10 min 

Beauty Insights

FOUNDATION

TikTok Revolution Our Community

EYE-MAKEUP THE LIPS
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Why the Italian Beauty 
Community comes to ‘I use TikTok to…’

Source: TikTok Marketing Science EUI Beauty Vertical Research 2022 conducted by InSites Consulting, Data for Italy
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On TikTok,
Beauty
with creativity
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Time
TikTok enriched the beauty storytelling 

with anecdotes about creators 
or povs on the world around you. 



C
 O

 N
 F

 I 
D

 E
 N

 T
 I 

A
 L 

  &
    

P 
R 

O
 P

 R
 I 

E 
T 

A
 R

 Y
 

Multifunctional 
products

TikTok users love experimenting
on unconventional ways to use 

beauty products 
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Skincare & 
makeup as 
a therapy

The getting ready 
moment is becoming
a form of meditation 

and refocus to feel better.
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The interest for 
beauty keeps 

2222Source: TikTok Internal data, Global, Jun 22 - Sep 23

Video Views 
 #Beauty

96.3B+
Video Views 
 #Beautytok

45.4B+

Video Views 
 #Beautytips

12.0B+
Video Views 

 #Beautyhacks

13.5B+
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83%

62%

79%

62%

78%

18%

66%

20%

66%

60%

Haircare Skincare Makeup NailsFragrance

Female 

Male    

What’s their biggest beauty interest? 

Source: TikTok Marketing Science EUI Beauty Vertical Research 2022 conducted by InSites Consulting, Data for Italy
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Ironic 
contents 

Inspirational 
contents and 

Routines 

Encouraging 
purchase 
contents

Beauty brands are speaking TikTok language

Emotional 
contents

https://docs.google.com/file/d/1BqcVuCr_fDz4wEVxLK7bwO8ohE7gj0sD/preview
https://docs.google.com/file/d/1THLzsDck3rZXFx9zlk58seVApWmf1chW/preview
https://docs.google.com/file/d/1wX40L0V8QQIZZcxbhqSEdT5ukcgXRXh1/preview
https://docs.google.com/file/d/1ULNzF0I6C4F1FtlyrxnbngDMTTnUcbvY/preview


C
 O

 N
 F

 I 
D

 E
 N

 T
 I 

A
 L 

  &
    

P 
R 

O
 P

 R
 I 

E 
T 

A
 R

 Y
 

From inspiration 
to action.

71% 
of users says that TikTok
influences their beauty 
choices directly.

Source: TikTok Marketing Science EUI Beauty Vertical Research 2022 conducted by InSites Consulting

#TikTokMadeMeBuyIt
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TikTok generates
Extra Boost 
on sales

#TikTokMadeMeBuyIt

44B Video Views

Source: TikTok Internal data, IT, Jan 2022 – Jan 2023

+
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TikTok Impact:
Clinique Black Honey

Source: TikTok Internal data, IT, Jan 2022 – Jan 2023

ENGAGEMENT RATE 

9.4%
VIDEO VIEWS

4M#CliniqueBlackHoney
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ORGANIC 
SPARK

The creator Alessia Morelli 
spontaneously shares
 her passion for Labello 

on her TikTok profile.

TikTokMadeMeBuyIt in Italy: Labello

VIRAL
HYPE

The TikTok community responds with great 
enthusiasm, both on TikTok and outside. 

Video Views of #Labello spiked 
and the product was sold out all over Italy.

BRAND 
RESPONSE

The brand acknowledged
 the power of TikTok and developed 

a 100% TikTok native strategy for 2023, 
starting with a Top view on Valentine’s Day.

https://docs.google.com/file/d/1eKjGS_agjZGi9l-x9Z5KTrpdFsjl8gqr/preview
https://docs.google.com/file/d/1ES44XNo1wnagehQHl_Dexed73pcXoieu/preview
https://docs.google.com/file/d/1Zcl0RP9XcLCphIPdFEZmnVWe0OX97gZ8/preview
https://docs.google.com/file/d/1_aqXUHXAUGrdxsBClK4zUXthulH1RvZb/preview
https://docs.google.com/file/d/1CAnrzW68lOmUZ-S_M4kOSiVae7WqJuzv/preview
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Your Objectives, our TikTok Solutions

Awareness Consideration Conversion

https://docs.google.com/file/d/1lf1blx-IUdMmg2NU5mFTQCyseOZzDM-I/preview
https://docs.google.com/file/d/1lf1blx-IUdMmg2NU5mFTQCyseOZzDM-I/preview
https://docs.google.com/file/d/1tAadBzijcNAWDBizyiOB6ILlrvIGxN0L/preview
https://docs.google.com/file/d/1tAadBzijcNAWDBizyiOB6ILlrvIGxN0L/preview
https://docs.google.com/file/d/19xsbYytayICfq3cLGVhhg9CXKwbF6HuR/preview
https://docs.google.com/file/d/19xsbYytayICfq3cLGVhhg9CXKwbF6HuR/preview
https://docs.google.com/file/d/1ckvc1IHGf2M3Qr_rcZKpqAKF0GwUkO-R/preview
https://docs.google.com/file/d/1ckvc1IHGf2M3Qr_rcZKpqAKF0GwUkO-R/preview
https://docs.google.com/file/d/1AOsbopcrZ6Y3KIBw3tG0kpYooEKqp-4X/preview
https://docs.google.com/file/d/1AOsbopcrZ6Y3KIBw3tG0kpYooEKqp-4X/preview
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